
86 East Main Street, Wappingers Falls, NY 12590 • 845-298-6236 • Fax: 845-298-6238
E-mail press releases to: hvbjmail@aol.com • E-mail ads to: hvbjads@aol.com

2009
Media 

Kit BUSINESS JOURNAL
Hudson Valley

INDEX
Business Beat . . . . . . . . . . . .…8

Marotta on Money  . . . . . . .…9

Joel Greenwald  . . . . . . . . . . . .9

Open Mike . . . . . . . . . . . . . .…9

William A. Brenner  . . . . . . .10

Letters to the editor  . . . . . . .10

NEWSMAKERS  . . . . . . . .…11

NEW BUSINESSES  . . . . .…11

DATEBOOK  . . . . . . . . . . .…12

CHAMBER LISTINGS  . .…13

REAL ESTATE  . . . . . . . .16-17

EDUCATION . . . . . . . .…18-19

TECHNOLOGY  . . . . . . . . . .20

HEALTHCARE  . . . . . . . .…21

BANKING & FINANCE  . . .23

SMALL BUS SOLS .……24-25

PLUS

Since 1986, the only
regional business 

publication produced
and printed in the

Hudson Valley.

WEEK OF NOVEMBER 26, 2007 Published Weekly                          Volume 18, Number 48                      Single Copy 75¢

Corporate giving,
strategic planning and

the communal good
page 15

Media critic speaks at
SUNY New Paltz

page 4

Ulster Community
Foundation names

director
page 6

Winslow holiday
telethon benefits 

children and adults
with special needs

page 12

continued on page 23

Hudson Valley BUSINESS JOURNAL November 26, 2007-15

Inside
story

Contact Us:

Story ideas/comments:

hvbjmail@aol.com

Advertising:

hvbjads@aol.com

Newsmaker submissions:

hvbjnews@yahoo.com

Datebook submissions:
hvbjdatebook@yahoo.com

(845) 298-6236

(845) 298- 6238 (FAX)

Wanted: hardworking

families in need of a

home of their own
Page 17

Creating healthier

waterfronts on the

Hudson
Page 24

Ulster BOCES students

celebrate success
Page 26

At the American Heart Association’s Go Red For Women Luncheon on November 9th
Emcee Michelle Taylor, Host of the Mid-Day Show on 92.1 Lite FM, Chairwoman Leah
Cerkvenik, Executive Vice President of Bon Secours Community Hospital, and Keynote
Speaker Dr. Edward Lundy, Chief of Cardiac Surgery at the Active International
Cardiovascular Institute at Good Samaritan Hospital, are dressed in red to celebrate the
fight for women and heart disease. 
For more information on the Go Red For Women Movement visit
www.GoRedForWomen.org. 

Go Big Red!

BY DEBBIE KWIATOSKI

At the 2002 Council of Foundation’s
annual conference, Kent (Oz) Nelson, the
CEO of United Parcel Service,  famously
observed that all giving – including cor-
porate giving – should “come from the
heart;” at which point Reatha Clark King,
then president of the General Mills
Foundation was said to comment that the
finding of a corporation’s heart was, actu-
ally, the real problem. Yet, in a world
where government policies; the general
cost of living; and an seemingly unusual
(and endless) round of natural and man-
made disasters have stretched public
resources to the breaking point; there has
rarely been a more necessary time to look
to the private and business sector for com-
munity support.

King, it also seems, was not just wise-
cracking about the state of “souless corpo-
ration” in America today, she was point-
ing out that the real trick for the founda-
tion directors was to figure out exactly
what the “corporate heart” of a given
company actually was. Was it the pet proj-
ects of the company’s CEO or its board of
directors? Was it the societal needs of its
employees? Was is what community in
which it resided wanted? Did it come
from the collective wisdom of its founda-
tion board? Did it have to be tied in some
way to the company’s general mission?
What was it, where was it to be found –
and how to articulate it through the grants
they made has been the bane of nearly
every foundation director since the end of
World War II, when the whole concept of
organized corporate giving became popu-
lar.

It wasn’t that there weren’t some stellar
examples of businesspeople giving back
to their communities or taking an interest
in causes and social needs that directly
impacted their employees. Henry Ford,
Alexander Graham Bell, Andrew
Carnegie, John D. Rockefeller, J.P.
Morgan, all gave quite a bit of their wealth
to causes they were attracted to funding. 

Lane Bryant – whose founded her large
company on designing the first maternity
clothes that women could wear out in pub-
lic – took a string personal interest in her
employees’ personal needs, going so far
as to give any woman employee a full new
wardrobe, if their was destroyed in a flood
or fire (a pretty common occurrence at the
turn of the last century, actually). She also
contributed heavily to various Jewish
philanthropies.

Maggie Lena Walker, the founder of the
St. Luke Penny Savings Bank in Virginia
in 1905, became the first woman bank
president in the United States. She sup-
ported many African American charities
of the day and encouraged all her friends
and associates to do likewise.

Myra Bradwell founded the Chicago

You gotta have heart
Corporate giving, strategic planning and the communal good
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BY CHRIS MILLER

A partnership between the Center for
Collaborative and On Demand Computing
(CCODC) at Marist College and the Hudson
Valley Center for Innovation (HVCI) is being
discussed in the valley. The strategy, propo-
nents say, would reduce technology costs and
increase business visibility and market-edge.
These and other ideas were on the table last
week at a luncheon co-sponsored by Marist
and the Hudson Valley Center for Innovation.

Since 2004, the CCODC has been recog-
nized by NYSTAR (New York State Office of
Science, Technology, and Academic Research)
as a College Applied Research and Technology
(CART) center to encourage greater collabora-
tion between New York State’s industry and
New York State’s colleges. 

New York State (NYS) has approximately
315 colleges and universities – more colleges
and universities than any other state. Twelve of
those colleges and universities are designated
as NYSTAR research centers. 

Marist College is the only school on
NYSTAR’s list that is a college and not a uni-
versity. 

“We fit in with that particular group because
of what we have in terms of technology at
Marist College,” said Roger L. Norton, Dean
of the School of Computer Science and
Mathematics at Marist. “A lot of that has to do
with our strong relationship with IBM.”

The mission of the CCODC is to work with
NYS companies – helping them to apply and
understand new information technologies.
Norton noted the work must have some eco-
nomic benefit for the company or the state.

“We contract with companies. We have
about $750,000 a year, in terms of budgeting,
from the state to work with companies,”
Norton said. “We work with companies
throughout New York State. Our mission is not
simply supposed to be working with compa-
nies in the Hudson Valley.”

The CCODC program bridges graduate and
undergraduate students together based on skill
requirements for the project at hand. The
Marist faculty manages and mentors the stu-
dents in a real world environment. 

“The students have the opportunity to get
sensitized to real businesses where their
actions result in consequences that may
involve real money, all the while being super-
vised by us,” explained Alan Labouseur,
CCODC Manager and Marist faculty member. 

Areas such as data bases and applications, e-
commerce, grid systems, cell phone network
utilization, graphics programming, business

Marist and HVCFI discuss collaboration

BY DYLAN SKRILOFF

Ed Klein’s hard work and visionary ideas
have earned him
legendary status
in the Warwick
n e i g h b o r h o o d
and now it’s
earned him a rare
honor; State
Assemblywoman
Annie Rabbitt
read Klein’s
name in thanks
on the floor of the
State Assembly in
early November.
Klein is the
Hudson Valley
B u s i n e s s
Journal’s founder,
current roving
editor, and pio-
neer of many
media projects
ranging from
print publishing
to radio to televi-
sion and cable.
He and his wife
(and, for years, his editor and  “partner in
crime”) have also spent a great deal of time,
energy and money furthering a wide range
of community causes and needs.

Typically, being recognized and thanked
on the floor of the state’s government is an

HVBJ founder, wife, lauded in Warwick
honor earned posthumously, but Rabbitt
seized on the opportunity to honor Ed and

Phyllis on the
60th anniversary
of their marriage.

“I met Ed after
I became an
Assemblywoman
three years ago.
Everyone in
Warwick knows
Ed Klein. He’s
done so much. I
am glad I had the
opportunity to
read his name and
also to appreciate
the accomplish-
ment of 60 years
of marriage. I
hope to celebrate
that myself, some
day,” said
Rabbitt.

The Klein’s
romance begain
in 1946 when
Phyllis was hired
as an editor for

Ed’s newspaper, The Home News in
Oakhurst, N.J. On September 12, 1947 they
married at the home of Klein’s parents in
Deal, N.J. 

They worked their way through a few

Roger L. Norton, Dean of the School of Computer Science and Mathematics at Marist College. Of
the 13 schools on NYSTAR’s research center list, Marist is the only school that is not a university.

Phyllis and Ed Klein

Since 1986, the Hudson Valley
Business Journal has developed a

solid reputation for delivering a loyal
readership of the valley's 

professionals and key decision makers
to companies who target a B2B client
base - and companies who want to

capture the attention of individuals who
average a significantly higher net worth

than the general reader of the area's
other print media. 

• The HVBJ's subscriber list is a dynamic and
finely-tuned database that is systematically
reviewed and updated to ensure that it accu-
rately reflects the region's active business
community.  (Subscription price: $35/ year...52
issues). We do not buy unverified mailing lists,
nor is ours available to any other party.
• Most subscribers report that they read the
Business Journal at work, accounting for a sig-
nificant "pass-around" readership rate.
• While the majority of our subscribers live and
work in the Hudson Valley, we also have many
subscribers/readers in the Metropolitan area,
New Jersey and Upstate New York

Dutchess, Columbia, Greene, Orange, Rockland, Westchester, Sullivan, Ulster

Since 1986...
The Definitive Source for Business News 

and Resources from Westchester to Albany
Approximately 50,000 readers each week
Orange, Rockland, Westchester, Putnam, Dutchess,

Ulster, Sullivan, Greene, Columbia County
Coverage Area

Who gets the Business Journal?
Business Owners

Key Executives and Decision Makers
Healthcare Professionals 
Education Administrators

I.T. Professionals
Real Estate Professionals

Government Leaders
Media and Marketing Executives

Chamber Members
Banking, Insurance & Financial Services

Professionals
Economic Development Leaders

PLUS
Additional Open Distribution to 

Stewart International Airport
Chamber Offices

Selected Newsstands



New website!
www.hvbizjournal.com has been newly re-designed to meet the needs of a 21st century global economy.

Why? Because even small business isn't usually local anymore - and the internet is the Hudson Valley's gate-
way to the world. 

Our new website seeks to showcase to business community of the Hudson Valley by creating a space that is
rich in resources and information about the region and its economic development potential that people from
anywhere in the world - seeking to do business or create partnerships here in the valley - can access. Our
resource links include everything from county real estate associations and economic development specialists to
chambers of commerce and financing opportunities.

We also stream Business Journal Radio on the site and, in 2009, plan to launch online video that will show-
case some of the businesses and development potential in the region.

All this, in addition to posting our popular Newsmakers and Datebook pages, accessing FULL PDFs of every
HVBJ issue since April 2008, providing blogging opportunities, a link to regional job listings, and business net-
working possibilities through our association with www.businesscardcontacts.com .

Advertising Opportunities on www.hvbizjournal.com 
Are available for $100 per month

Size and specifications:
415x75 -(horizontal) - jpeg/flash/gif 
175x200 - (vertical) - jpeg/flash/gif

Business Journal Radio
Business Journal Radio is our new radio venture in association with The Hudson Valley Radio Network

(PAMAL's  WBNR (AM 1260), WLNA (AM 1420) and WGHQ (AM 920). The three stations cover a broad-
cast area from Westchester to Ulster Country and are in the midst of developing a regional talk programming
format. We have linked up with them to provide both a daily business news segment (at 6:15, 7:15, 8:15 and
9:15 am. Monday through Friday), as well as a weekly business show. Show topics have included everything
from making your home/or business more energy efficient to living an active, healthy life in your senior years.
We have also produced shows on marketing your small business or non-profit organization and understanding
social networking on the Internet.

Each week, our show's sponsor is also our guest/co-host, as we explore the topic of the day. Sponsorship also
includes a 60 second commercial (produced by the PAMAL folks) that is aired periodically throughout the hour.
Besides streaming the shows from our website, we also provide each sponsor with a professionally engineered
CD of the show that week that many have streamed from their own websites and/or used for training or mar-
keting purposes.

Sponsorship Opportunities are Available for $400 per Show 
(60 minute show)

Business Card Contacts
We have entered a partnership with www.businesscardcontacts.com in 2009 that will offer every advertiser

who signs at least a 12 insertion contract with the HVBJ a FREE "Basic" membership in Business Card
Contacts. (Value: $250)

The Basic Membership with BusinessCardContacts features:
- Listing with contact name, business name, description and contact information (address, phone, etc.). 
- Business card OR logo upload
- Link to web site (providing SEO benefits) 
- Image Gallery Privileges - Members can place up to 4 JPEGs with searchable description copy of up to
1500 words.  

Post product photos, coupons, samples of your work, staff photos, you name it.

What’s New for 2009?



Special Publications for 2009
Please note that these are explicitly advertising opportunities and no unsolicited editorial 
material will be accepted for them from non-advertisers.

Small Business Resource Guide 
March, 2009
Marketing, Legal, Accounting, Benefits Guidance, Human Resources,
Capital and Funding Sources, Coaching, Insurance, Government and NGO
assistance... all in one guide.

Green in the Valley
May, 2009
Green tech guide to companies, products, services, tax incentives…who to
call when you decide to design, remodel, restore and "green" your home
and business.

Guide to Senior Living
July, 2009
Our annual regional round-up of lifestyle and healthcare options for the
region's highly targeted senior market.

Real Estate Update 
September, 2009
The real estate industry in the Hudson Valley is changing. Whether you're
building a new company headquarters, looking for office or tech space,
investing in rental property (commercial or residential) or thinking about
buying/building a new home for your family, this guide will be a good
place to begin.

Finance and Capital Resource Guide
October, 2009
Need operating capital? Our round-up of business financing options for the
valley. What programs are offered by banks, by the SBA, by venture capi-
talists? What sorts of creative/alternative financing options might be out there?



Editorial Calendar for 2009

January
5- Outlook for the Valley '09

12- Healthcare Update
19- What's going to be "cutting edge" in

2009 and beyond?
26- Estate Planning & financial planning

instruments

February 
2- Green Tech 
9- Death &Taxes -Surviving one of them 

16- Specialty Healthcare (Nursing)
23- Banking Update

March
2- Marketing 
9- Business Lending  

16- Human Resources 
23- Education 
30- Small Business Resource Guide

April
6- Real Estate Update and Outlook

13- Specialty Healthcare 
20- Transportation in the Valley
27- Green in the Valley Resource Guide

May
5- Banking - Growth and Expansion

12- Adult Education and Re-Training 
19- The State of Healthcare in the Valley
26- Business Entertaining 

June
1- Find a Coach Resource Guide
8- Telecommunications in the Valley

15- Banking and  Insurance
22- Heathcare -Out patient services 
29- Creating a Sustainable Economy in the

Valley 

July
6- Real Estate Update

13- Employment in the Valley
20- Technology and Banking
27- Small Business Resources 

August
3 - Real Estate Resource Guide
10- Banking and Lending
17- Healthcare: Centers of Excellence
24- Business Conference/Meeting Planning

Guide
31- Tourism and the Regional Economy

September
7- Career Ed., Comm. Colleges and

Certificate Programs 
14- Healthcare and Hospitals 
21- Banking Update 
28- Workforce Development PLUS Housing

Update

October
5- Made in the Hudson Valley 

12- Specialty Healthcare- Chronic Care
19- Real Estate Construction Update                 
26- Gift and Party Guide for Business

November
2- Your Money and You
9- Tech Talk 

16- Specialty Healthcare - Careers in Healthcare
23- Energy and the Future
30- Banking and Insurance 

December
7- Salary and Employment Guide - what will

be "hot" in the next decade? 
14- Specialty Healthcare 
21- Economic Outlook for 2010 - Are we there

yet?
28- Non-Profits and the Economics of Giving

Please note that these weekly special sections are ADVERTORIAL pages, meaning that we invite ADVERTISERS to 
submit bylined articles to be included in these sections, along with their ads. 

Article Guidelines:
1) We ask that the copy not just be a "carbon copy" of your ad, but on a topic that highlights your company's specific expert-
ise vis a vis this section's focus. In other words, a web designer might want to write about the basics of SEO or a hospital
might want to discuss a breakthrough in healthcare technology. (Please always feel free to call/email the editor to discuss
topics or focus at  (845) 298-6236 or hvbjmail@aol.com.
2) We ask that you keep to a copy length or 500 - 750 words.
3) Please submit the copy DIRECTLY to the editor at hvbjmail@aol.com and please submit it by the MONDAY deadline.
(week prior to actual publication date). We cannot guarantee inclusion unless the copy is received by the deadline.



Page Size 1x 3x 6x 13x 26x 52x
Full $1,524 1,450 1,259 953 851 789
3/4 $1,287 1,231 965 797 658 583

Junior $947 895 757 566 531 485
1/2 $849 797 670 503 468 434
1/3 $566 543 450 335 312 300
1/4 $457 422 353 260 242 226
3/16 $364 330 289 226 208 185
1/8 $266 249 214 173 162 159
1/16 $134 122 110 92 87 81

Advertising Rates

The  place
where  it  
pays  to  

advertiseRockland

Orange

Sullivan

Ulster

Dutchess

Columbia
Greene

The Hudson Valley Business Journal DOES NOT charge any special placement,
set-up, proofing, ad composition, typesetting or artwork fees 

- the price quoted for our BW ads is the total price you will see on your contract.

COLOR
1 SPOT COLOR...100
PROCESS 4-COLOR...450 

DEADLINES
FRIDAYS, at 5 pm, for guaranteed inclusion in the next issue. (lead
time to publication date is 6 business days). 

CANCELLATIONS ON SIGNED CONTRACTS
WILL BE BILLED

EMAIL ADS TO:
hvbjads@aol.com
(845) 298-6236

Special Rates and Discounts
DIRECTORY ADS  INSERTS    
1 column (2 3/8” x 1 1/2 in.) ....40           75 per M (10 M req)
Not for Profit Organizations.....10% discount
Payment in Advance.....5% discount prior to publication
Advertising Agency Commission....15% off gross billing
Combination Rates...advertiser may combine ad sizes to take advantage of frequency discounts
- the net rate will be determined by averaging the rate for each size.                       
HVBJ reserves the right to refuse any ad not in keeping with the publication’s mission



Mechanical Requirements
Printing
• Web offset on newsprint using 85 line screen.

Film
•  Black and White: One-piece negative, right-reading, emulsion side
down.
• Color: Complete separations for newsprint on web offset, 85 line
screen, must be furnished seven days before issue date. Color proofs are
required to accompany all color materials.

File types
• TIFF, PDF, or JPEG only. We do not accept photos embedded in e-
mails. Photos need to be an attachment to an e-mail. Photos will be
accepted based on quality of output.

Page Dimensions
• Outside page trim size is 11-3/8" x 15-1/2". Print area is 10"x14".
Columns are 2-3/8" wide (14.5 picas).
•  Minimum depth in inches must be equal to or greater than width in
inches.  Bleed pages not available.

Advertising Unit Dimensions
PAGE UNIT ....................................................................Width & Depth

Full Page..............................................................................9-7/8" x 14"
1—3/4 Page (Vertical).........................................................7-3/8" x 14"
2—3/4 Page (Horizontal) .............................................9-7/8" x 10-3/8"
3—Junior Page .............................................................7-3/8" x 10-3/8"
4—1/2 Page (Vertical) ..................................................4-7/8" x 13-1/2"
5—1/2 Page (Horizontal) ...............................................9-7/8" x 6-3/4"
6 —1/3 Page (Vertical) .........................................................4-7/8" x 9"
7—1/3 Page (Horizontal) ...............................................9-7/8" x 4-5/8"
8—1/3 Page (Square) .....................................................7-3/8" x 7-1/2"
9—1/4 Page (Vertical)...........................................................2-3/8"x14"

10—1/4 Page (Square) ....................................................4-7/8" x 6-3/4"
11—1/4 Page (Horizontal) ...............................................9-7/8" x 3-3/8"
12—3/16 Page (Vertical) ...............................................2-3/8" x 10-3/8"
13—3/16 Page (Horizontal) ............................................7-3/8" x 3-3/8"
14—3/16 Page (Square) ..................................................4-7/8" x 4-7/8"
15—1/8 Page (Vertical) ...................................................2-3/8" x 6-3/4"
16—1/8 Page (Horizontal) ..............................................4-7/8" x 3-1/4"
17—1/16 Page .................................................................2-3/8" x 3-3/4"

Shipping:
Please use our complete street address for Federal Express,
UPS and U.S.P.S. Express Mail: 
Hudson Valley Business Journal
86 East Main Street
Wappingers Falls, NY  12590
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